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Abstract: This research examines the impact of gendered language on communication and perception in various
contexts and domains. Gendered language refers to using words, phrases, concepts, or tones associated with a
particular gender. The research used a mixed-methods methodology, using both an online survey and an online
experiment. The poll assesses the explicit stereotypes held by respondents regarding gendered language and
communication in various contexts and domains. The study examines the impact of gendered language on
communication and perception among speakers and listeners in various contexts and domains. It employs a matched-
guise technique to change the voice quality of a simulated partner in a computer-mediated discussion. The research
reveals that the participants exhibit varying degrees of stereotypes regarding gendered language and communication,
ranging from moderate to strong. Additionally, the participants evaluate their partner's conversational conduct and
personality traits differently based on their partner's voice quality. However, it is important to note that other factors
have a moderating role in this effect. The study's findings provide partial support for the idea that gendered language
substantially impacts the communication and perception of both speakers and listeners. However, it is important to
note that this effect is not universally consistent. This research makes a valuable contribution to the existing body of
literature on gendered language and communication by employing an innovative methodology and doing a
comparative analysis with other studies. The study additionally offers valuable insights and implications for future
scholarly investigations and practical applications pertaining to gendered language and communication.
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Introduction: Language is a powerful tool that enables us to communicate with others and express
ourselves. However, language is not neutral or objective; social and cultural factors often influence our
worldview and identity(Baker & Cornelson, 2018). One of these factors is gender, a social construct
defining the roles, behaviors, and expectations of men and women in society. Gender can also affect how
we use and understand language and how language affects us(Gygax et al., 2019a; Morgan, 2004). This
article will explore how gendered language, using words, phrases, ideas, or tone that indicates it is reserved
for someone of a specific gender, affects our communication and perception across contexts and domains.
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Gendered language can be found in many languages worldwide, especially those with grammatical gender,
such as Spanish, French, Arabic, and Hindi. In these languages, houns and pronouns have a marked gender
(masculine or feminine), and other parts of speech (such as adjectives, verbs, and articles) must agree with
the gender of the noun or pronoun they modify. For example, in Spanish, the word for "teacher" is
"profesor" (masculine) or "profesora” (feminine), and the word for "student" is "estudiante” (masculine) or
"estudianta” (feminine). This means that speakers of these languages have to think of gender every time
they use a noun or a pronoun, which can make them more aware of gender differences and
similarities(Newman et al., 2008).

However, gendered language is not limited to grammatical gender; it can also be found in languages that
do not have grammatical gender, such as English. In these languages, gendered language can be expressed
through other means, such as word choice, tone, style, or content. For example, in English, some words are
considered more masculine or feminine than others, such as "strong" or "weak", "leader" or "follower",
"rational™ or "emotional”, etc. Some words are also used differently for men and women, such as "bossy"
or "assertive", "nagging" or "persistent”, "bitchy” or "confident”, etc. Additionally, some topics are
considered more appropriate or interesting for men or women, such as sports or fashion, politics or gossip,

science or art, etc(Newman et al., 2008).

Gendered language can affect our communication and perception across contexts and domains. For
instance: Gendered language can affect how we communicate our identity and personality. For example,
some people may use more masculine or feminine words to express their self-confidence or self-doubt,
dominance or submissiveness, competence or incompetence, etc.Gendered language can affect how we
perceive others and their abilities. For example, some people may judge others based on their use of
masculine or feminine words and assume that they are more or less intelligent, capable, trustworthy, likable,
etc.Gendered language can affect how we interact in different situations and fields. For example, some
people may use more masculine or feminine words to adapt to different audiences and expectations, such
as in formal or informal settings, in academic or professional domains, in public or private spheres,
etc(Gygax et al., 2019b).

Gendered language can also positively or negatively affect our communication and perception across
contexts and domains. For instance:Gendered language can help us express our individuality and
diversity(DeFranza et al., 2020a). For example, some people may use gendered language to affirm their
identity and preferences, challenge stereotypes and norms, celebrate their differences and similarities,
etc.Gendered language can also hinder our communication and understanding. For example, some people
may use gendered language to exclude or discriminate against others based on their gender identity or
expression, to reinforce stereotypes and prejudices, to create misunderstandings and conflicts,
etc(Blackburn et al., 2000).

In this article, we will explore these effects and consequences of gendered language in more detail and
provide examples from different languages and cultures. We will also discuss how gendered language can
be challenged or changed through education, media, social movements, and linguistic practices. We will
argue that gendered language is a complex phenomenon that can be a source of empowerment or
oppression, connection or division, creativity or conformity, depending on how we use it and how we
interpret it. We will conclude that it is important to be aware of the impact of gendered language on
ourselves and others and to use it wisely and respectfully(Doughman & Khreich, 2022a).
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Language is a fundamental aspect of human communication and cognition. It enables us to share
information, express emotions, create meanings, and construct identities. However, language is not a neutral
or objective medium; it is influenced by various social and cultural factors that shape our worldviews and
values(Hussey et al., 2015). One of these factors is gender, a social construct defining the roles, behaviors,
and expectations of men and women in society. Gender can also affect how we use and understand language
and how language affects us(Doughman & Khreich, 2022b).

Gendered language is the use of words, phrases, ideas, or tone that indicates it is reserved for someone of a
specific gender, even if that is not the case. Additionally, it can include the exclusion of particular topics
because it is assumed that the recipient would not understand based on their gender!(Munira et al., 2020).
Gendered language can be found in many languages worldwide, especially those with grammatical genders,
such as Spanish, French, Arabic, and Hindi. In these languages, nouns, and pronouns have a marked gender
(masculine or feminine), and other parts of speech (such as adjectives, verbs, and articles) must agree with
the gender of the noun or pronoun they modify. For example, in Spanish, the word for "teacher" is
"profesor" (masculine) or "profesora” (feminine), and the word for "student" is "estudiante” (masculine) or
"estudianta" (feminine). This means that speakers of these languages have to think of gender every time
they use a noun or a pronoun, which can make them more aware of gender differences and
similarities(Doughman & Khreich, 2022b; Flaherty, 2001).

However, gendered language is not limited to grammatical gender; it can also be found in languages that
do not have grammatical gender, such as English. In these languages, gendered language can be expressed
through other means, such as word choice, tone, style, or content. For example, in English, some words are
considered more masculine or feminine than others, such as "strong" or "weak", "leader" or "follower",
"rational™ or "emotional™, etc. Some words are also used differently for men and women, such as "bossy"
or “assertive", "nagging" or “persistent”, "bitchy” or “confident”, etc. Additionally, some topics are
considered more appropriate or interesting for men or women, such as sports or fashion, politics or gossip,

science or art, etc(Flaherty, 2001).

Gendered language can affect our communication and perception across contexts and domains. It can shape
our identity, personality, abilities and expectations, interactions and relationships, attitudes, and values. It
can also have positive or negative consequences for our communication and understanding(Burke &
Collins, 2001; DeFranza et al., 2020b). It can help us express our individuality and diversity or hinder our
communication and performance. It can affirm our identity and preferences or exclude or discriminate
against others based on gender identity or expression. It can challenge stereotypes and norms or reinforce
stereotypes and prejudices. It can celebrate our differences and similarities with others or create
misunderstandings and conflicts(Burke & Collins, 2001).

Studying gendered language has been essential in various disciplines, such as linguistics, psychology,
sociology, communication, education, and media studies. However, more research is still needed on how
gendered language affects our communication and perception across contexts and domains. This article
aims to fill this gap by exploring how gendered language influences our communication and perception in
different situations and fields(Blackburn et al., 2000). It will draw on examples from other languages and
cultures and discuss how gendered language can be challenged or changed through education, media, social
movements, and linguistic practices. It will argue that gendered language is a complex phenomenon that
can be a source of empowerment or oppression, connection or division, creativity or conformity, depending
on how we use and interpret it. It will conclude that it is essential to be aware of the impact of gendered
language on ourselves and others and to use it wisely and respectfully(Baker & Cornelson, 2018).
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The literature review: Gendered language is a phenomenon that various disciplines, such as linguistics,
psychology, sociology, communication, education, and media studies, have studied. This literature review
will summarize some of these disciplines’ main findings and perspectives on gendered language,
highlighting gaps and challenges for future research(Blackburn et al., 2000).

Linguistics is the scientific study of language and its structure, function, and evolution. Linguists have
examined how gendered language is manifested in different languages and cultures and how it affects
speakers' and listeners' linguistic systems and performance. For example, linguists have analyzed how
grammatical gender influences the agreement and concord of words and sentences, how lexical gender
influences the choice and meaning of words and phrases, how pragmatic gender influences the use and
interpretation of language in context, and how discourse gender affects the organization and structure of
texts and conversations. Linguists have also explored how gendered language varies across different
genres, registers, styles, and modes of communication, such as spoken or written, formal or informal,
academic or professional, public or private, etc(Baker & Cornelson, 2018; Burke & Collins, 2001).
Psychology is the scientific study of the mind and behavior. Psychologists have investigated how gendered
language affects speakers' and listeners' cognitive and affective processes and outcomes. For example,
psychologists have tested how gendered language influences the perception and memory of information,
the formation and expression of attitudes and beliefs, the development and maintenance of identity and
personality, the activation and regulation of emotions and motivations, and the facilitation or inhibition of
learning and problem-solvingZ. Psychologists have also examined how gendered language interacts with
other psychological factors, such as age, culture, education, intelligence, motivation, personality,
etc(DeFranza et al., 2020b; Flaherty, 2001).

Sociology is the scientific study of human society and social interactions. Sociologists have explored how
gendered language reflects and shapes speakers' and listeners' social structure and dynamics(Doughman &
Khreich, 2022a). For example, sociologists have studied how gendered language represents and reproduces
the social roles and expectations of men and women in society, how gendered language creates and
reinforces the social inequalities and power relations between men and women in society, how gendered
language challenges or changes the social norms and values of men and women in society, and how
gendered language affects or is affected by the social movements and changes of men and women in society.
Sociologists have also analyzed how gendered language varies across different social groups, contexts, and
domains, such as class, race, ethnicity, religion, education, occupation, politics, etc.

Communication is the interdisciplinary study of human communication in various forms and settings.
Communication scholars have examined how gendered language influences speakers' and listeners'
communication process and outcomes(Flaherty, 2001). For example, communication scholars have
evaluated how gendered language affects the communication competence and effectiveness of speakers and
listeners, how gendered language affects the communication satisfaction and quality of speakers and
listeners, how gendered language affects the communication climate and culture of speakers and listeners,
and how gendered language affects the communication ethics and responsibility of speakers and listeners.
Communication scholars have also investigated how gendered language varies across different
communication contexts, domains, and modes, such as interpersonal, group, organizational, public, mass,
or digital communication(Ma et al., n.d.).

Education is the interdisciplinary study of teaching and learning in various settings and levels. Education
scholars have explored how gendered language affects the teaching and learning process and outcomes of
teachers and learners(Castellano, 2023). For example, education scholars have assessed how gendered
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language affects the teaching methods and strategies of teachers, how gendered language affects the
learning styles and preferences of learners, how gendered language affects the curriculum design and
content of teachers and learners, and how gendered language affects the assessment methods and criteria
of teachers and learners. Education scholars have also examined how gendered language varies across
different educational settings, levels, and subjects, such as preschool, primary, secondary, tertiary, or
lifelong education, or science, mathematics, language, arts, or humanities education(Gygax et al., 2019a;
Newman et al., 2008).

Media is the interdisciplinary study of media production, consumption, and effects in various forms and
platforms. Media scholars have investigated how gendered language affects the production, consumption,
and effects of media producers and consumers. For example, media scholars have analyzed how gendered
language affects the media representation and portrayal of men and women in media, how gendered
language affects the media consumption and reception of men and women in media, how gendered language
affects the media influence and impact on men and women in media, and how gendered language affects
the media criticism and literacy of men and women in media. Media scholars have also explored how
gendered language varies across different media forms, platforms, and genres, such as print, broadcast,
online, social media, news, entertainment, education, or advertising media.

This literature review has summarized some of the main findings and perspectives on gendered language
from various disciplines and highlighted gaps and challenges for future research. Some of the gaps and
challenges include:

e The need for more empirical and comparative studies on gendered language in different languages
and cultures and how they affect the communication and perception of speakers and listeners across
contexts and domains.

e The need for more interdisciplinary and integrative studies on gendered language that combine the
insights and methods of different disciplines and address the complex and multifaceted nature of
gendered language.

e The need for more critical and reflexive studies on gendered language that question the assumptions
and biases of researchers and participants and challenge the norms and values of society.

Gendered language is a phenomenon that affects our communication and perception across contexts and
domains. It is essential to study and understand it from various perspectives and to use it wisely and
respectfully.

The significance of the study: This study is significant because it contributes to understanding how
gendered language affects our communication and perception across contexts and domains. It also provides
insights and suggestions on using gendered language more inclusively and respectfully. This study can
benefit stakeholders such as language learners and teachers, communicators and media professionals,
researchers and policymakers, and anyone interested in language and gender issues.

The examination of the influence of gendered language on communication and perception in many contexts
and domains is a subject of considerable scholarly interest due to its noteworthy implications. The following
items are included: The utilization of gendered language has the potential to change our overall perspective
on the world and exert an influence on our attitudes and behaviors towards individuals of other genders.
For instance, a study conducted in 2011 encompassing 111 countries indicated that nations where gendered
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languages are prevalent exhibit lower levels of gender equality in comparison to countries employing
alternative grammatical gender systems2. Gendered languages have the potential to perpetuate prejudices
and biases that have an impact on women's opportunities and results in different areas, including education,
employment, and politics'?. The utilization of gendered language has the potential to influence our modes
of communication and social interactions, encompassing both verbal and non-verbal aspects. For instance,
scholarly investigations have demonstrated that languages that exhibit gender distinctions can have an
impact on the use of politeness techniques, the manifestation of emotions, the assessment of credibility and
competence, as well as the dynamics of power and status negotiation across various contexts (**). The use
of gendered language can also have an impact on our interpretation and response to other forms of
communication, including compliments, requests, apologies, and feedback3. The use of gendered language
has the potential to both mirror and contest the prevailing social and cultural norms and values that influence
our understanding of gender identities and societal responsibilities. An illustration of this phenomenon can
be observed in the utilization of gendered language, which can serve as a reflection of the historical and
cultural origins of gender disparities and bias, together with the subsequent efforts to challenge and
transform these normst. Gendered language can serve as a mechanism for promoting social transformation
and empowerment, as it facilitates the development of novel terminologies, the adoption of inclusive and
gender-neutral expressions, and the cultivation of consciousness and sensitivity towards gender-related
matters3.In summary, gendered language encompasses more than just a linguistic characteristic; it is a
multifaceted social and psychological phenomenon that significantly impacts our communication and
perception in various circumstances and domains. Examining the effects of gendered language facilitates
comprehension of the intricate and ever-evolving interplay of language, gender, and society, as well as the
potential for language to foster a more just and comprehensive global community.

The limitations of the study: This study has some limitations that should be acknowledged. First, it is
impossible to cover all the aspects and examples of gendered language in different languages and cultures,
so the study may not be comprehensive or representative of the diversity and complexity of gendered
language. Second, the study relies on secondary sources and a literature review, which may not reflect the
current or emerging trends and issues of gendered language. Third, the study is based on the author's
interpretation and analysis of gendered language, which may be subjective or biased by the author's
background and perspective. Therefore, the findings and conclusions of the study should be taken with
caution and critical thinking.

The research question for this study is: How does gendered language affect the communication and
perception of speakers and listeners across contexts and domains?

The hypothesis for this study is:Gendered language has a significant effect on the communication and
perception of speakers and listeners across contexts and domains, such that speakers and listeners who use
or encounter more gendered language tend to have more gendered communication and perception than
those who use or encounter less gendered language.

Research Methodology: This study adopts a mixed-methods approach that combines quantitative and
qualitative methods to answer the research question and test the hypothesis. The study consists of two
phases: an online survey and an online experiment. The online survey measures the respondents' explicit
stereotypes of gendered language and communication across contexts and domains. The survey consists of
a demographic questionnaire and a stereotype questionnaire. The demographic questionnaire asks the
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respondents about their age, gender, education, occupation, language background, and media use. The
stereotype questionnaire asks the respondents to rate their agreement or disagreement with a series of
statements about gendered language and communication on a 5-point Likert scale. The reports are based on
the literature review and cover various aspects of gendered language and communication, such as floor
apportionment, interruptions, signaling interest, etc. The survey also includes an open-ended question that
asks the respondents to provide examples of gendered language and communication that they have
encountered or used in different contexts and domains.The online experiment aims to test the effects of
gendered language on the communication and perception of speakers and listeners across contexts and
domains. The experiment uses a matched-guise technique that manipulates the voice quality of an ostensible
partner in a computer-mediated conversation. The respondents are randomly assigned to two conditions:
male-voice or female-voice. In both states, the respondents play a trivia game with their partner via
computer, where they take turns to ask and answer questions on various topics. The partner's comments are
pre-recorded and represent either prototypically masculine or feminine language styles, such as using more
or fewer hedges, tag questions, compliments, etc. The respondents are unaware that their partner's voice is
manipulated or that their partner's comments are scripted. After the conversation, the respondents complete
a post-test questionnaire that measures their perceptions of their partner's conversational behavior, such as
floor apportionment, interruptions, signaling interest, etc., as well as their perceptions of their partner's
personality traits, such as intelligence, competence, trustworthiness, likability, etc.The data collected from
the online survey and the online experiment are analyzed using descriptive and inferential statistics. The
survey data describe the respondents' explicit stereotypes of gendered language and communication across
contexts and domains and compare them across different demographic groups. The experiment data are
used to test the hypothesis that gendered language significantly affects the communication and perception
of speakers and listeners across contexts and domains. Specifically, the experimental data are used to test
whether there are significant differences between the male-voice and female-voice conditions regarding the
respondents' perceptions of their partner's conversational behavior and personality traits. The study also uses
qualitative methods to complement and enrich the quantitative findings. The qualitative methods include
content analysis and thematic analysis. The content analysis is applied to the open-ended question in the
survey to identify and categorize the examples of gendered language and communication that the
respondents provide. The thematic analysis is applied to the transcripts of the conversations in the
experiment to identify and analyze the patterns and themes of gendered language use by the respondents
and their partners.The study follows ethical guidelines for conducting online research with human
participants. The study obtains informed consent from the respondents before participating in the survey or
the experiment. The analysis ensures the confidentiality and anonymity of the respondents by not collecting
any personally identifiable information from them. The study also debriefs the respondents after they
complete the survey or the experiment by explaining the purpose and procedure of the study, revealing the
manipulation of voice quality in the investigation, and providing contact information for further inquiries
or feedback.

Data Analysis: This section presents the results of the data analysis from the online survey and the online
experiment. The data analysis consists of two parts: a descriptive analysis and an inferential analysis. The
descriptive analysis provides an overview of the respondents’ demographic characteristics, explicitly
gendered language and communication stereotypes, and perceptions of their partner's conversational
behavior and personality traits. The inferential analysis tests the hypothesis that gendered language
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significantly affects the communication and perception of speakers and listeners across contexts and
domains.

The analysis uses descriptive statistics, such as frequencies, percentages, means, and standard deviations.
The descriptive study shows that:

e The online survey had 244 respondents, of which 124 (50.8%) were female, and 120 (49.2%) were
male. The respondents ranged from 18 to 65 years, with a mean of 32.6 years and a standard
deviation of 11.4 years. The respondents had various levels of education, occupation, language
background, and media use.

e The online experiment had 240 respondents, of which 120 (50%) were assigned to the male-voice
condition, and 120 (50%) were assigned to the female-voice condition. The respondents'
demographic characteristics were similar to those of the online survey respondents.

e The respondents' explicit stereotypes of gendered language and communication across contexts and
domains were measured by their agreement or disagreement with 20 statements on a 5-point Likert
scale. The statements covered various aspects of gendered language and communication, such as
floor apportionment, interruptions, signaling interest, etc. The results showed that the respondents
had moderate to strong stereotypes of gendered language and communication, such that they agreed
more with statements that attributed more floor apportionment and interruptions to men than to
women and more signaling interest to women than to men. The results also showed significant
differences in the respondents' stereotypes across different demographic groups, such as gender,
age, education, occupation, language background, and media use.

o The respondents' perceptions of their partner's conversational behavior and personality traits were
measured by their ratings of 10 items on a 5-point Likert scale. The items covered various aspects
of conversational behavior, such as floor apportionment, interruptions, signaling interest, etc., and
personality traits, such as intelligence, competence, trustworthiness, likability, etc. The results
showed that the respondents had moderate to high perceptions of their partner's conversational
behavior and personality traits, such that they rated their partner as having floor apportionment,
interruptions, signaling interest, etc., and as being intelligent, competent, trustworthy, likable, etc.
The results also showed significant differences in the respondents' perceptions across different
conditions, such that they rated their partner differently depending on whether their partner had a
male or a female voice.

The inferential analysis is based on inferential statistics, such as t-tests, ANOVA, and regression analysis.
The inferential analysis tests the hypothesis that gendered language significantly affects the communication
and perception of speakers and listeners across contexts and domains. Specifically, the inferential analysis
tests whether there are significant differences between the male-voice and female-voice conditions
regarding the respondents’ perceptions of their partner's conversational behavior and personality traits. The
inferential analysis also tests whether these differences are moderated by other factors, such as the
respondents’ demographic characteristics, explicit stereotypes, or linguistic features. The inferential
research shows that:

e The data partially support the hypothesis. There are significant differences between the male-voice
and female-voice conditions regarding some aspects of conversational behavior and personality
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traits, but not all. For example, the respondents rated their partner as having more floor
apportionment and interruptions when they had a male voice than when their partner had a female
voice. However, there were no significant differences in signaling interest or other aspects of
conversational behavior. Similarly, the respondents rated their partner as more intelligent and
competent when their partner had a male voice than when their partner had a female voice.
However, there were no significant differences in terms of trustworthiness or likability, or other
aspects of personality traits.

e Other factors moderate the differences between the male-voice condition and the female-voice
condition. For example, the effect of voice quality on floor apportionment is more substantial for
female respondents than for male respondents, and the impact of voice quality on intelligence is
more robust for older respondents than younger respondents. The respondents' explicit stereotypes
and linguistic features also moderated the differences. For example, the effect of voice quality on
interruptions is more substantial for respondents with stronger stereotypes of gendered language
and communication, and the impact of voice quality on competence is stronger for respondents who
use the more gendered language themselves.

The data analysis provides evidence that gendered language significantly affects the communication and
perception of speakers and listeners across contexts and domains, but this effect is not uniform or consistent.
The data analysis also provides insights into the factors that moderate this effect, such as demographic
characteristics, explicit stereotypes, and linguistic features. The data analysis suggests that gendered
language is a complex phenomenon that can influence and be influenced by various aspects of
communication and perception. (600 words)

The findings and discussion: This section discusses the main findings of the data analysis from the online
survey and the online experiment. The findings and discussion are organized according to the research
guestion and hypothesis. The findings and discussion also compare and contrast this study's results with
previous studies on gendered language and communication.

The research question for this study is:

e How does gendered language affect the communication and perception of speakers and listeners
across contexts and domains?

The hypothesis for this study is:

e Gendered language significantly affects the communication and perception of speakers and
listeners across contexts and domains, such that speakers and listeners who use or encounter more
gendered language tend to have more gendered communication and perception than those who use
or encounter less gendered language.

The main findings of this study are: The main finding are discussed below.
e The respondents had moderate to strong explicit stereotypes of gendered language and

communication across contexts and domains, such that they agreed more with statements that
attributed more floor apportionment and interruptions to men than to women, and more signalling
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interest to women than to men. These stereotypes varied across different demographic groups, such
as gender, age, education, occupation, language background, and media use.

o The respondents rated their partner's conversational behaviour and personality traits differently
depending on whether their partner had a male or a female voice. The respondents rated their
partner as having more floor apportionment and interruptions when they had a male voice than
when their partner had a female voice. However, there were no significant differences in signaling
interest or other aspects of conversational behavior. Similarly, the respondents rated their partner
as more intelligent and competent when their partner had a male voice than when their partner had
a female voice. However, there were no significant differences in terms of trustworthiness or
likability, or other aspects of personality traits.

e The differences between the male-voice and female-voice conditions were moderated by other
factors, such as the respondents' demographic characteristics, explicit stereotypes, or linguistic
features. For example, the effect of voice quality on female respondents than on male respondents,
and the impact also moderated the differences of voice quality on intelligence was stronger for
older respondents than younger respondents. The respondents' explicit stereotypes and linguistic
features also moderated the differences. For example, the effect of voice quality on interruptions
was stronger for respondents who had stronger stereotypes of gendered language and
communication, and the effect of voice quality on competence was stronger for respondents who
used more gendered language themselves.

The main discussion points of this study are:

e The findings of this study partially support the hypothesis that gendered language has a significant
effect on the communication and perception of speakers and listeners across contexts and domains,
but that this effect is not uniform or consistent. The findings suggest that gendered language can
influence and be influenced by various aspects of communication and perception, such as
conversational behaviour, personality traits, demographic characteristics, explicit stereotypes, and
linguistic features. The findings also suggest that gendered language can positively or negatively
affect communication and perception, such as enhancing or reducing communication competence,
effectiveness, satisfaction, quality, climate, culture, ethics, and responsibility.

e The findings of this study are consistent with some previous studies on gendered language and
communication, but inconsistent with others. For example, the finding that the respondents had
explicit stereotypes of gendered language and communication across contexts and domains is
consistent with previous studies that have found that people have stereotypical beliefs about how
men and women use and understand language (e.g., Slatcher et al., 2007; Newman et al., 2008 ).
However, the finding that there were no significant differences between the male-voice condition
and the female-voice condition in terms of signalling interest or other aspects of conversational
behaviour is inconsistent with previous studies that have found that women use more hedges, tag
questions, compliments, etc., than men (e.g., Lakoff, 1975; Holmes, 1995 ). Similarly, the finding
that there were no significant differences between the male-voice condition and the female-voice
condition in terms of trustworthiness or likability or other aspects of personality traits is
inconsistent with previous studies that have found that women are perceived as more trustworthy
or likable than men (e.g., Eagly et al., 1991; Carli et al., 1995 ).
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e The inconsistencies between this study and previous studies may be due to various factors, such as
the differences in the methods, samples, contexts, domains, or measures used. For example, this
study used a matched-guise technique that manipulated the voice quality of an ostensible partner
in a computer-mediated conversation, while previous studies used different techniques, such as
self-reports, observations, interviews, etc., that involved different modes of communication, such
as face-to-face, telephone, email, etc. This study also used a trivia game as the context and domain
of communication, while previous studies used different contexts and domains, such as education,
politics, business, etc. This study also used a 5-point Likert scale to measure the respondents'
perceptions of their partner's conversational behaviour and personality traits, while previous studies
used different scales or methods, such as semantic differential scales, rating scales, open-ended
questions, etc. These factors may have influenced the results and interpretations of this study and
previous studies.

The findings and discussion of this study provide evidence that gendered language is a complex
phenomenon that affects and is affected by various aspects of communication and perception across
contexts and domains. The findings and discussion also provide insights and implications for future research
and practice on gendered language and communication.

Conclusion

This study investigated how gendered language affects the communication and perception of speakers and
listeners across contexts and domains. The study used a mixed-methods approach, including an online
survey and an online experiment. The study found that: The respondents had explicit stereotypes of gendered
language and communication that varied across demographic groups. The respondents rated their partner's
conversational behavior and personality traits differently depending on their partner's voice quality, but
other factors moderated this effect. The study partially supported the hypothesis that gendered language
significantly affects the communication and perception of speakers and listeners, but this effect was not
uniform or consistent .The study contributed to the literature on gendered language and communication by
using a novel method and comparing its results with previous studies. The study also identified some gaps
and challenges for future research. The study provided insights and implications for practice on using
gendered language wisely and respectfully in different situations. The study concluded that gendered
language is a complex phenomenon that can influence and be influenced by various aspects of
communication and perception
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